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Abstract

Over the past two decades, Economic and trade relations between Thailand and South
Korea have developed and significantly prospered. With driven by strong economic growth and
diversified consumer preferences in both countries, as a result, South Korea has become an
important trading partner for Thailand. This article aims to analyze the current trade landscape
between Thailand and South Korea, focusing on investigating and analyzing trade patterns,
opportunities, and challenges in exporting Thai products to the South Korean market to identify
opportunities for Thai products in the South Korean market and the challenges Thai exporters
face when exporting goods to South Korea. Furthermore, it has provided strategic
recommendations to elevate trade relations and maximize the benefits of this bilateral trade

cooperation.

Keywords: Trade Landscape, Trade Patterns, Trade Opportunities, Trade Challenges,
Thai Exports to South Korea
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dudlveninnudesnisgilunaianvile taun
1. 9IM15uazLA3 03A U (Food and Beverages) aansinelasuaruiousg1sa unainly
a6 v a @ } 4 v o = 1 ¢ Y a a
wnudle lneisunuiusuemsinglaiililuleddvg 9 vrunudldlanauisavifvesns e
anulng wazsaviniluendnuaiveting Fululonadusenbeud msugdinena1msuasiA3ednuges

Inglunismevausinu@aensil (International Trade Centre, 2021)
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2. \ATeedEIRlarNanA ugiaA11911 (Cosmetics and Beauty Products) tnualadideides
luAugna NI sUANNNULALNEATMYILART UTENATasda1sneanunsaldselevianmsuadl

lalaenisdnauendnduainnueunsssuydwazayulng Jeaenndosfuaruionvesiusian

a s

Y1NINA I TNLRNANN UeIUNTIRIEI LA TNLALE98W (Euromonitor International, 2021)

q

3. Yudrusueud (Automotive Parts) ifasarninindldidudiiszaulanlugnainnssy

[

eUBUA ANEn neNdeIvymuTudukardulsEnouguudausamlen1dlunsInnnan S e idl

Y a

A AT U AR SneuRvaunmAl (Office of Industrial Economics, 2021)

4. gunsalazviaeinnean1sunmg (Medical Devices and Supplies) Uss1n3a9ieuaanniale

wazn1siaudAyiunisguaguainlaaseaiiudean s ud udmsvgunsaluasiagsium

o A

AnAngUnIainenIsLmgvetineatunsadisaniediuillalagiiauelegiuiiduninnssuwasfuen
(Medical Device Authority, 2021)

nagnsnsidgnann

LY [y

1. msfuiusiinsiugdasmineluviosiiu (Partnering with Local Distributors) m3sauilefu
fansmhelunndldiidakstu taelijdeenlneannsadiiaedodmanssnedudiioguazidila
Msdsuudasvosmanalusiesiu (Thai Trade Center Seoul, 2021)

2. unanneasudaaiilsy (E-commerce Platforms) n1sldusslestainunannesudaouiiise
pondouvenmaliiuisniiussans mmdmividseenlnglunmsindsfusinalureniie Tnsams
Tungugfuslaeidenvaiumaliulad (E-commerce Times, 2021)

3. N155UTEIAZIATEIU (Certifications and Standards) nsl@ums¥usesisnduuas
nMsUfdAnmaspuveanmaliiudsddgydmsunislasuanulindeanduilaauazduly
muvafmuuanungseileu (Thailand Board of Investment, 2021)

Tnomsliusslominnlomamaiuarlinagnsnsdignainiidusyansnim dasenlveannsn

[
Y

o o Y] g v v a A A v
pandnuazasanueiuadunainnnalduazianeguguslaaiilesveaussmnels

anuinmelunisdeesndusiingldiniviald

2]

Hdseanlnedodndgyivauimenalsusenislunisdseendudlugaunmals aruvinnig
walausadnvinanisidignain 9avinan1siiulavednisdeenn wazdwmansenuieauduus
NN1TALAETINTZNIN@IUTEINA N199I1ANNTaRuAIIUIIewa Il ANd Ay eg 1989
' ° caa a a A A o 9 | a v 9 a8 v
AonTsinunnagnsniusEavsa mieiindnanuaunsavessgualnelunisdeenduiludunvgle
J gy o/ o w aw o/ a
solutilunnunmedAyfiddseaninedendsy

1. guassANIINISALaEA8AaNINS (Trade Barriers and Tariffs) u9ziidannatainusiuile

MalATugA9 (Economic Cooperation Agreement: ECA) finsaunqusia AKFTA uaz RCEP wigUassa
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NINTARAEAEAANINTUIIRE N IRdileg danansenusion1sifmatnnInglavedseaning
guassAndlin® wu wmsgiusazdorimuanisiusewdnsdust (Product Standards and Certification
Requirements) wazngsstdounisinaain (Labeling Regulations) @111950@319A10 U auLAE
wsistuylunsuiRnuderiuadmiugdieening (World Trade Organization, 2021)

2. Jggmimsufuiaungssidsunazdotanu (Compliance and Regulatory Issues) yIuaLA
fingsuideunaginsguiitunadmiundndeinng 9 ldun 01ms edesdrens gunsaldidnnseting
wazgUnsainisunng faseanivedesfofnmungsndsumarduazvolufvsosiisndu deanald
NAUULALISIAWNG (The International Trade Administration, 2021)

3. guassAruTmusIsuLan1w (Cultural and Language Barriers) N1391a311W011a

[ o o Y 1

ANUUANAIINETRILETILLAZANYEUTR I USIn AN MALA Dudsd Aydmsunmsdigaaiafivsyau

o

AN Jaseantngaranuiuanuiimelun1suiuussydarivemdndue donnunianisnain
waEATIAUAARAARBITUUTUNNITMUSTTUYDUNMALA (Asia Briefing, 2021) wanani guassa
munwdauguassaionszuiunisdoasuasn1sinsaseseiniiusy@vsnam

4. MIWUaTuUNTULSS (Intense Competition) aatanmalddnisuaduglaedliausly

Y

WALAUTENALEITIEIULUINITNAIN Jds0nneo1auT U TRy U JuLTIINg SN 0diy
YOUNVAIRAL AR MAT BT EUeNEn S ueNindeAGaiy (KOTRA, 2021)

5. M3AuAsaansngaun1ala (ntellectual Property Protection) nsundasanslunsneau

v Y

nmelgareradusesiinadmiuddwenivglunvwile nsdivesnisvasuuvatwaznisasiiinvinlyv
AnAudesaussniidesniswuziindadueinduuinnssuwazsidunssudndgaain (United States
Trade Representative, 2021)

6. AUNIIEAUlaTdaRNdILaEn15NT¥A8dUAT (Logistics and Distribution Challenges)

v v

sedngladanndiarnisnszateduaniuszansnmilanudAyegeBsenisindsdunludnuilag

Y

a s

YN malalaviuviaeg fasesnlngenamdgivanummenuladaindilesinszegnimegiiaans
JUnBUAANINT LagA1YUEs (The World Bank, 2021)
n1sdnNsAuANEIIMIEaIdaelduwInIagnagns nsidiusingagniuiusingluriesdiu

wazAUn g e sAgITugIidaung se De ukasnaInvasmaa b mala

JaLaualULITINaYNS

31NNTIATILNFULUUNISAT Tend wazAnuviimegiazguassalunisdseenduaingludy

Y v a

nmald JWsuldiauedalausiuzilinagnsiiosnseauauduiusniinisiuasiununayselev

Y
Id

YoM TUAUAIUNITANNINIA Al
1. nsiiiuaunegteulun1sdLasunisan (Enhancing Trade Promotion Efforts) 91nguassa

PIUTAIUTITULAZNIY SIUAUAIURADINITAUAINNAINNANWUINTU NI NUWALLNINA LA AL UASS
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AuneelunsauasuNIANILLlATINITIBUTINAY (Joint | Initiatives) $1ulkansduA (Trade Fairs)
WAZAMZEUNUNINGINT (Business Delegations) iedtiasuainuduiusilnddnduseninvgdioanuias

[y

Frinedn Aanssudaaiumsiidulemadmiuddseoninglunisuansdud adenisindelnensaiugde
Y ndldfifdnsam uarudoyadednifeafuuituvesnain Aanssudnanausafinduld
TngeusrniiovesmitenudguiauasaALgA VNS IIINTA U SEANA

2. MIN5ELANUELIWBINAIA (Market Diversification) 99nAMMesiunsuRsiufisuLss
lunaianndlawazanuyinigaiuladainduaznisnszatedun deenlngaisnszatenisiieaue
wanfarivowmulivanvatsuazdinanananznaslunnald Weannsfanmansiusiunasziom
LazmaUaUBIAILABINTIBEUTInATiam ezt MInszanenaiatisligdseenlneaiuisanszane
anudes Wuselovianaudureuvesfuilnaiiudsundadly uazdadudlinssfuanudosnisi
VANVAEYBIEUILAAYIILNVE LA

3. msasemhenulinsatuayu (Strengthening Institutional Support) 1iloangUassam
msfuartlyminisufoanungszsdevnasdodsfu wazdornafeafumsduasemingaunsiyan
Ssuralnemsdadenalnatuayulasiawy wu vinslidmuTnwdunisduaslasinistaeimvie
n1sdsaen ui ardunuameliy dseenlvedndunismudunsunismivgua nsveluiusos
wazn133InN1steivamuningaunaldygilunatanmald nsEsuasInsatiuayuannulIsumse
antuiiieatesrtisusamanuviesuargUassalumsufiRnungsudeunasdauaiunnudosy
vosdsooninglumaiindamuanansalunsudsiulunamnmals

4. AU A 1UNITITBLaEWAIUT (Research and Development Collaboration) UT®w
dsponvadlnemsdisralomanuiwidedunisidonasiaun (R&D) fuganmaldiieduasy
uIANTIH USUUTIAMAMUBINER Y LAEADUALDIAINLABINITYBINAIATIANZIAILAY ATIUNE 1L
Safulun1sidouasiaundislifdseaninsasealivsslovinnmaluladtugauazarundeony
yoaunalilumsiindnnnuannsalunsuisduvomandnsiunaininmald

UsemalngaiuisaldusslosdainlonialunainnimalduwazussimianuyiimisuwasaUassa
fifdseandoundy anusinde uuuuiiug sussninsmesUsema 935 unagld Yunisatuayu
TaosgurauaznmensuluBsgn szymalugnsiduladidsdulunmsiminmAuazdaaiuaudusiudiu

a aa 1 U
marsegnan lulseleyisiuiu

unasy
AnuduiusnIansisenindveuazinmaldiinisueedied e i ved A yuazauduius

yamaTuuiud ey Duremeiianladmiumsdsesnduilveludanmaliuazdmaiisonisivln

maAsugie Inelduusmyuaniadonieg wu dennasmiusauiiomaasugia (ECA) Ansoungu

Y
[y

ALFBINSVIRUSINATNTY wazgauleniienaiulugnannnssusiag

Y
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MAMFNATIERTULUUNTA WUl inmElidugdniiddguedlne Tnefiuiuiunisdsesn
wazthindnunnssuieadesUssime arnduiuduniaasvsidldsunsmdnduaniiate 4
léun donnasmsdniiidasiuae madulamaassgiafiudounssosisaossuna uagsuaulseing
yudunansiisdulunmald
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wnanesudaeuilsy fdwenlneazausadniwmainguslaaveunmalduayliusyleviannainves
naAdseN

agalsinu nsdseanduilveludunundldnuimdauduauiimewudiy guassanis
n3f1 Jayminsufoaauderimue aruuans1anaTansTsa n19ugadufisuuss uaznsdunTe
ningau madgguiueuasadifgiidesiinmsfinnsanuazmansunuiBsnagniegssounsy

i esuiiodumiimemaniduasfiudneniwnisnisdlildqean Seldiauemuugin
Fanagnd maetuadamensulunmsduaiunisd madiauendndausiivainvats nsadanaln
atuayy warnsanaduarmsudiedunmsidouasian axdelinsdigaainduluegieuiugedu

LAz NInAMUAILNTAlUNT 9T LY sEUA el 1naLa

|
o v o

Tawaguuda n33nwiauduiusniamsassninlvenazinmaldteidumiudya findmsy

o

Yo

faaosszna milidssleviannleniafissyuazinnsfuaruinmeedisdinagns dawenlveanuse
aswanugiiufaundstulusaanwald duaduninfvlamaasugia uarduasuamduiudiuma
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